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The purpose of the study is to unravel mechanism of individual behaviors in 
marketing. In order to attain the purpose, I modeled individual behavior for marketing, 
and verified it using micro data such as POS data and FSP data. As a result, some new 
findings for mechanism of individual behaviors in marketing were obtained from this 
research. Moreover, the study was able to contribute to statistical techniques that 
models individual behaviors. 
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中央値 0.1% 0.8% 0.4%
25% 0.0% 0.3% 0.2%
最小値 0.0% 0.0% 0.0%
最大値 2.0% 9.6% 1.2%
75% 0.4% 2.0% 0.7%
平均 0.3% 1.4% 0.5%
非来店→来店 来店→非来店 全体
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